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With the rapid development of mass media, video advertising, as one of the most 
important advertising medias, is becoming the best way for companies to promote 
their corporate images and commercial products. Digital video advertising is also a 
new form of visual art. Benefits from the speedy development of digital technology, 
more and more extraordinary video ads emerge in endlessly. 
After analyzing the background and situation of digital technology in video 
advertising, this thesis introduces applications and communicational modes of digital 
video ads based on the relative theories and technologies. Focuses on technologies 
such as color correction, image composition 3D Animation and digital special effect, 
it also explores the creative ways to express and produce video ads. Finally, this thesis 
describes the intergration and manufacture of digital technology applied in video 
advertising.  
This thesis reveals the creative designs and applications of video ads through 
some ads produced by a TV station in Wujiaqu, it shows how digital technologies can 
effect or improve the artistry of video advertising. Under the background of today's 
internet, this thesis also analyses the muti-channel information transmission which 
expands the way diital medias spread. 
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